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Community Engagement

Attendance: 88% of Western Australians attended at least one art or cultural
performance or venue during the summer months, which continued the trend

set in previous surveys.

Type of Artg or Patterson Patterson Patterson N aﬁ%ﬁal
Cultural Activity 2009 2008 2007 Averages®
Cinema 62 60 63 65
Public Library 47 42 44 34
Popular Music 33 38 32 25
Festival or Concert
Art Gallery 22 25 22 23
Other Arts/Culture 22 20 n/a 17
Event/Festival
Museum 21 17 17 23
Theatre 18 19 17 17
Musical/Cabaret 12 13 1 n/a
Dance 11 10 12 10
Classical Music 7 12 8 9
Concert
Literature or 6 7 n/a n/a
poetry event
Opera 3 5 4 n/a
None of the above 12 14 15 n/a

3 Source: Attendance at Selected Cultural Venues and Events, Australian Bureau of Statistics,
2006, Cat 4114.0. Care must be taken when comparing data. The Patterson survey
involved activities in the 3mths to March 2009, while the ABS data reports on activities
over 12mths in 2005-06.

4 This figure includes only those respondents who claimed to have spent “something” on
arts and cultural activities.

--------------------------------------------------------------

Cinemas and public libraries remained the most
popular activities, recording small increases
from 2008.

Museum attendance was up to 21% in 2009 to its
highest level recorded in the survey to date.

Respondents with a household income of up to
$60,000 were significantly more likely to have
visited a pubilic library (compared to those earning
over $100,000).

Singles, couples and mature families attended

a range of events, whereas young families, empty
nesters and retirees were more likely to have not
attended any arts or cultural events in the last
three months.

Visiting a public library was again the most
frequented arts and cultural activity of those listed in
the survey, with an average attendance of 6.0 times
in the last three months. Similarly, the State Library
of W.A. emerged as the most regularly visited of the
State’s cultural venues, with an average attendance
of 2.7 times in the survey period.

---------------------------------------------------------------

Economic Impacts: On average, respondents spent $72.13 per month?
on arts and cultural activities during the survey period.

The number of people spending in the “$100
- $199” bracket increased in 2009, with a
slight decrease in the number of respondents
spending in the “less than $50” bracket.

65% of respondents were likely to combine their
attendance at arts and cultural events with other
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activities such as visiting nearby restaurants
and bars.

This trend was common across metropolitan
areas, and increased significantly for regional
respondents (from 56% in 2008 to 68%

in 2009).




Arts ‘Culture

IN WESTERN AUSTRALIA 2009

Information & Booking Preferences

Traditional information sources:
Television and newspapers continue
to be used by Western Australians
when they wish to find out about arts
and cultural events, with a notable
increase of 10% in the popularity of
ads in the West Australian newspaper.

------------------------------------------------------------

Use of the Internet as
Information Source for
Arts & Cultural Events
2004 - 2009

------------------------------------------------------------

Use of Non-traditional
information sources: The use of
the Internet has continued to grow at
4% or more per year since 2004,

The number of people using the internet and

email/e-group/newsletters has increased
significantly — by 9% in the last year.

Most Popular Info Sources 2009 2008 2007
Ad in the West Australian 49% 39% 42%
Television ad/program 40% 35% 45%
Article in the West Australian 33% 35% 35%

Information Source 2009 2008 2007
Internet 63% 54% 55%
Email/e-group/e-newsletters 50% 1% 42%
SMS/Text Messaging 18% 18% 16%
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Booking Behaviour: Booking
behaviour 2007, 2008 and 2009

Internet bookings emerged as the most

popular form of booking in 2009 at 42%,
an increase of 11% in the last year,

while telephone and in person bookings

decreased by 12% and 9% respectively.
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Audience incentives

Major International Exhibitions
continues to be the incentive most
likely to encourage people to attend
arts and cultural events more often,
cited by 73% of respondents.

Access Improvements and Programs for Children
also experienced significant increases from
21% 10 52% and 39% to 50% respectively.

Incentive 2009 2008 2007
Major International Exhibitions 73% 68% 67%
Price Discounting 59% 59% 57%
Access Improvements 52% 21% 3%
Programs/Activities for Children 50% 39% 42%
Longer Opening Hours 47% 34% 41%
Evening Tours/Events 42% 39% 40%

Barriers affecting attendance

Respondents were asked why they
did not attend or take part in arts and

cultural event and activities more often.

Price or Event Costs emerged as the number one
barrier, followed closely by Competing Interests.

A larger proportion of mature families and empty
nesters mentioned ‘event costs’ as a barrier.

‘Travel distance’ was less likely to be a barrier this
year. However, respondents from country areas of
WA were still more likely to mention it as a barrier
to attendance (36%) compared to their metro
counterparts (3%).
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Barriers Affecting Attendance

competing
interests

price
event costs
(entry etc)*

family
commitments

+  lack of interest/
don't enjoy

travel distance

. associated costs
b (eg travel)*
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Methodology

This snapshot was compiled from a survey
conducted in March 2009 by Patterson
Market Research on behalf of the
Department of Culture and the Arts. A total
of 408 interviews were undertaken with
respondents in Perth metropolitan area
(803) and the regional Western Australia
(105). People aged 16 years and over were
randomly selected within each household.

------------------------------------------------------------

For More Information

Visit our website www.dca.wa.gov.au
to download the Fact Sheets or call

the Policy & Research Officer on

(08) 9224 7300.




