








Q12b. Please rate your satisfaction with the following 
ArtsWA service, user friendliness of the budget in the 
application form? 
(32 responses) 

satisfied (66%) dissatisfied (15%) 

neutral (19%) 

Q12c. Please rate your satisfaction with the following 
ArtsWA service, usefulness of the ArtsWA designer 
fashion handbook? 
(32 responses) 

satisfied (84%) dissatisfied (6%) 

neutral (10%) 

Q12d. Please rate your satisfaction with the usefulness of the 
ArtsWA website? 
(32 responses) 

satisfied (69%) dissatisfied (6%) 

neutral (25%) 

Q12e. Please rate your satisfaction with the accessibility 
of ArtsWA staff? 
(32 responses) 

satisfied (97%) neutral (3%) 
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Q12f.	 Please rate your satisfaction with the quality of advice 
provided by ArtsWA staff? 
(32 responses) 

satisfied (91%) dissatisfied (6%) 

neutral (3%) 

Q13.	 All applications are assessed by a peer panel. 
In your opinion is this a fair process? 
(32 responses) 

yes (75%) neutral (9%) 

no (16%) 

Q14.	 How satisfied are you that applicants can apply for 
and receive funding 3 times in a 12 month period? 
(32 responses) 

satisfied (82%) dissatisfied (6%) 

neutral (12%) 
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Appendix Two
 

Grant Approvals from 

July 2004 – July 2006 


Ms	Louise	Snook	 	 	 	 	 $2,000
 
Participate	in	the	International	Felting	Symposium	&	World	Meeting	of	 
Felt Artists, Hungary. 

Mr	Alvin	Fernandez	 	 	 	 	 $2,305
 
Exhibition	of	a	Spring/Summer	fashion	collection	at	Milan	Fashion	Week.
 

Sophie Kyron jewellery $9,995 
Promote and market Sophie Kyron jewellery to national and international 
markets. 

Costarella Design Pty Ltd.  $10,000 
Present a retrospective exhibition and parade of the designer’s work at 
the	Museum	of	Contemporary	Art	during	Mercedes	Australian	Fashion	 
Week,	May	2005. 

Melbourne	Fashion	Festival	Ltd	 	 	 $25,750
 
Showcasing of 5 Western Australian designers at the 2005 L’Oreal 
Melbourne	Fashion	Festival. 

Joveeba $7,190 
Participate	in	a	Group	Ready	To	Wear	show	at	Mercedes	Australian	 
Fashion	Week	in	Sydney,	May	2005. 

Sauce Clothing $7,190 
Participate	in	a	Group	Ready	To	Wear	show	at	Mercedes	Australian	 
Fashion	Week	in	Sydney,	May	2005. 

Ms	Rebecca	Paterson	 	 	 	 $10,000
 
Solo	runway	show	at	Australian	Mercedes	Australian	Fashion	Week	of	 
labels	Breathless	and	Selfh. 

Ericaamerica $10,000 
Stage	the	label’s	inaugural	on-site	parade	at	Mercedes	Australian	 
Fashion	Week	Summer	Collections,	showcasing	the	Summer	05/06	 
Men’s	Collection	and	launching	the	label’s	new	women’s	range. 

Mr	Alvin	Fernandez	 	 	 	 	 $9,998
 
Exhibit	Spring/Summer	Fashion	Collection	at	Milan	Fashion	Week	 
– 10th Edition. 

Ms	Louise	Snook	 	 	 	 	 $6,960
 
Undertake an internship with West Australian knitwear designer Jo 

Sharp to collaborate on a range of designer hand knitted garments.
 

Merge	Clothing	Pty	Ltd	 	 	 	 $9,194
 
Create,	implement,	market	and	launch	the	MERGE	CLOTHING	website.
 

SU Design $9,910 
Profile SU DESIGN and 15 West Australians in publication – SU(PER) to 
be distributed internationally. 

Curtin University of Technology – Dept. of Design $20,000 
DESIGN	FOR	COMFORT	–	Presentation	and	promotion	of	WA	fashion	 
design innovation in wool. 

sevn design $7,746 
Participate	in	a	Ready-To-Wear	show	at	Mercedes	Australian	Fashion	
 
Week	in	Melbourne,	October	2005	to	showcase	their	new	season’s	
 
wear. 

Ms	Kelsey	Ashe	Marshall	 	 	 	 $8,990
 
Participate	in	a	New	Generation	show	at	Mercedes	Australian	Fashion	 
Week	in	Melbourne,	October	2005	to	showcase	the	label	‘Ashe’. 

Ms	Karyn	Koevort	 	 	 	 	 $8,885
 
Participate	in	a	New	Generation	show	at	Mercedes	Australian	Fashion	 
Week	in	Melbourne,	October	2005	to	showcase	the	label	‘Katya’. 

Miss	Marianna	Mazzurra	 	 	 	 $9,194
 
Launch	the	‘One	Fell	Swoop’	Autumn/Winter	2006	collection	at	the	
 
Source	at	Mercedes	Australian	Fashion	Week	in	Melbourne,	October	
 
2005. 

Preacher $9,910 
Participate	in	a	New	Generation	show	at	Mercedes	Australian	Fashion	 
Week	in	Melbourne,	October	2005	to	showcase	the	Autumn/Winter	 
2006 collection. 
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Ericaamerica $10,000 
Participate in New York Fashion Week in September 2005. 

Costarella Design Pty Ltd $2,000 
Attend the opening of the Harvey Nichols store in Hong Kong and 
present his collection to the Asian media. 

DD	by	Megan	Salmon	Pty	Ltd	 	 	 	 $5,000
 
Research the USA fashion market. 

Mr	Bernard	Taylor	 	 	 	 	 $4,092
 
Create a campaign to nationally promote the label ‘Xenheist’. 

Ms	Nicola	Kovesi	 	 	 	 	 $5,000
 
Further promote her jewellery and ‘one-off’ clothing business at a 
higher professional level. 

Ms	Jessica	Jubb	 	 	 	 	 $7,746
 
Further develop the ‘Saves Nine’ accessories label through the creation 
of a website and production of promotional material. 

West Australian Fashion Industry Association (WAFIA) $13,980 
Design, develop and implement the WAFIA website. 

Loop $4,670 
Exhibit at ‘Top Drawer’ Gift Fair, January 2007. 

Joveeba $10,000 
Participate	at	the	‘Mercedes	Australian	Fashion	Week’	–	Sydney,	May	 
2006. 

Costarella Design Pty. Ltd. $6,000 
Showcase the Aurelio Costarella Couture Collection at G’Day LA, USA, 
January 2006. 

Melbourne	Fashion	Festival	Ltd.	 	 	 $29,500
 
Showcase and promote six Western Australian designer fashion labels 
at	the	L’Oreal	Melbourne	Fashion	Festival. 

Belmont	Business	Enterprise	Centre	Inc.		 	 $19,850
 
Provide business development training and mentoring activities to 

Western Australia’s emerging fashion designers and design labels.
 

West Australian Fashion Industry Association (WAFIA) $9,303 
Launch, market and promote the WAFIA website to the local and 
national fashion industry. 

Textile Clothing Footwear Resource Centre of WA $11,125 
Showcase 15 emerging designers in the ‘Agent & Designer Suites’, 
Mercedes	Australian	Fashion	Week. 

Costarella Design Pty Ltd $16,543 
Stage	an	individual	collection	at	Mercedes	Australian	Fashion	Week.
 

Preacher $8,153 
Participate	in	a	women’s	ready-to-wear	group	show	at	Mercedes	 
Australian Fashion Week. 

Mr	Alvin	Fernandez			 	 	 	 $9,944
 
Showcase	spring/summer	collection	in	a	ready-to-wear	show	at	 
Mercedes	Australian	Fashion	Week. 

One Fell Swoop $6,500 
Showcase	spring/summer	collection	at	Mercedes	Australian	Fashion	 
Week. 

Ericaamerica $10,000 
Showcase	an	individual	collection	at	Mercedes	Australian	Fashion	Week.
 

Sophie Kyron Jewellery $6,793 
Business	development	through	expert	advice	from	professionals	in	 
relation to overseas expansion. 

Ms	Miranda	Green	 	 	 	 	 $12,400
 
Launch	Miranda	Green	Millinary	at	two	solo	shows	as	part	of	New	York	 
Couture Fashion Week. 

43
 



Ms	Kelsey	Ashe	Marshall	 	 	 	 $5,350
 
Create, market and maintain a website. 

Stewart	and	McGie	 	 	 	 	 $4,032
 
Marketing	campaign	to	launch	lingerie	label	‘Stewart	&	McGie’	at	a	local	 
level. 

Ms	Veronica	Ayers	 		 	 	 	 $8,794
 
Launch the label to broader intrastate, interstate and international. 

Ms	Karen	Djordjevic		 	 	 	 $9,990
 
Develop a website for ‘Coyaba’ as a marketing tool to sell its products 
online. 

Miss	Cara	Ratajczak		 	 	 	 $5,390
 
Travel to Pakistan to carry out an internship with the fashion label 
‘Caravana’ 

Mr	Bernard	Taylor		 	 	 	 	 $8,826
 
Participate	in	the	‘New	Generation’	fashion	parade	at	Mercedes	 
Australian Fashion Week. 

Ms	Cindy	Morris	 	 	 	 	 $4,280
 
Develop, market and launch a website to establish a wider market 
audience. 

Fremantle Chamber of Commerce Inc $13,400 
Create, implement and market a one off public fashion parade 
showcasing leading designers. 

Ms	Ann	Nie	Chong	 	 	 	 	 $9,975
 
Market,	promote	and	distribute	the	label	‘Tu’	nationally.
 

Miss	Ruth	Tarvydas	 	 	 	 	 $13,965
 
Produce a look book and marketing material to use while participating in 
the Pure Trade Show, London, August 2006. 

Loop Design $7,922 
Exhibit at the Top Drawer trade fair, London, September 2006. 

Miss	Christine	Tang		 	 	 	 $9,225
 
Showcase	the	autumn/winter	collection	in	a	ready	to	wear	show	at	 
Mercedes	Australian	Fashion	Week. 

Ms	Lia	McKnight	 	 	 	 	 $9,819
 
Exhibition	of	works	by	local	fashion	designers/artists	coinciding	with	the	 
Fremantle Fashion Festival. 

J.K	Crabb	&	H	Miraudo	 	 	 	 $8,900
 
Participate	in	the	‘New	Generation’	fashion	parade	at	Mercedes		 
Australian Fashion Week. 

R&D Travel Grants 
– Total 24 out of 33 applications 

Easton Corporation $2,000 
Travel to Shenzhen, China to research the manufacturing process of 
silicon bras. 

Just Stuff $1,000 
Attend ‘Fashion Exposed’ exhibition in Sydney to promote my swimwear 
and source business contacts. 

Passion Seed $1.000 
Showcase	Passion	Seed’s	spring/summer	2005/06	collection	at	 
Preview	in	Sydney,	March	2006. 

The Third Sleeve $1,000 
Attendance	at	the	Fashion	Exposed	trade	fair	in	Sydney,	March	2005,	to	 
market a range of vintage inspired swimwear. 

Ms	Nicola	Kovesi	 	 	 	 	 $2,000
 
Travel to New York in April 2005 to promote my range of jewellery. 

Miss	Robyn	Barnden	 	 	 	 $2,000
 
Represent WA Fashion designers by travelling to Sydney to participate 
on	behalf	of	my	clients	in	Australian	Fashion	Week	Spring/Summer. 
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Sophie Kyron Jewellery $2,780 
Travel to Hong Kong to further develop relationships and find new 
business in Hong Kong. 

Mr	Erez	Kliger	 	 	 	 	 $2,000
 
Attend the Premiere Classe and Pret-a-Porter fashion accessory 
expositions in Paris. 

Loop Design $2,000 
Attend Trade Secrets Design and Fashion Fair in Victoria. 

Just Stuff $2,000 
Attend	the	Lyons	Mode	City	and	Intefiliere	Exhibition	in	Lyon,	France,	to	 
source new fabrics, research the show and develop new business 
contacts. 

Ms	Rebecca	Paterson	 	 	 	 $4,000
 
Travel	to	New	York	to	present	a	runway	show	for	‘A	la	Mode’	fashion	 
week	for	labels	Breathless	and	Selfh. 

Elsie-Jean $1,000 
Attend	Fashion	Week	in	Melbourne	and	show	the	Elsie-Jean	collection.
 

Ms	Karen	Djordjevic		 	 	 	 $1,000
 
Trave	to	Melbourne	to	introduce	the	‘Coyaba’	range	and	meet	with	 
potential buyers. 

Passion Seed $1,000 
Accept and invitation to showcase the ‘Passion Seed’ collection at 
Preview	2006,	Sydney,	March	2006. 

Ms	Pearl	Rasmussen	 	 	 	 $2,000
 
Attend G’day LA to assist Ray Costarella with the presentation of the 
‘Aurelio Costarella Couture Winter 2006’ collection in Los Angeles, USA. 

One Fell Swoop $3,000 
Presentation	of	the	One	Fell	Swoop	autumn/winter	2006	collection	at	 
L’Oreal	Melbourne	Fashion	Week,	February	2006. 

Filthy	Bush	Surfwear	Australia	Pty	Ltd.	 	 	 $1,000
 
Attend Fashion Exposed in Sydney to display the Filthy Designs Summer 
07 range. 

Ms	JK	Crabb	&	Ms	H.	Miraudo,	 	 	 $2,000
 
Travel	to	Melbourne	and	Sydney	to	show	and	sell	the	Spring/Summer	 
06-07 collection. 

Samaras Australia Pty. Ltd. $1,000 
Travel to Sydney to market, promote and distribute Samaras’ range of 
eveningwear to NSW markets. 

Ms	Bree	Kiddey	 	 	 	 	 $4,000
 
Travel	to	Sydney	and	Melbourne	to	meet	with	buyers	and	retailers	and	 
to research respective target markets. 

Miss	Carly	Paiker	 	 	 	 	 $1,000
 
Travel to Sydney to exhibit ‘Carly Paiker’ jewellery in The Source during 
Mercedes	Australian	Fashion	Week,	April	2006. 

Mrs	Concettina	La	Macchia	 	 	 	 $2,000
 
Assist	with	the	launch	of	the	Mgm	Hat	Collection	at	two	solo	shows	as	 
part of the New York Fashion Couture Week, September 2006. 

Merchant	Corporation	Pty	Ltd	 	 	 	 $2,000
 
Robert Pierucci to participate in the London fashion event, Australian 
Style,	May	2006. 

Mr	Tristan	Blair	 	 	 	 	 $2,000
 
Travel	to	Bali	to	set-up	and	develop	production	and	manufacturing	 
requirements	for	footwear	label	‘Tristan	Blair’. 
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Artflight applications 


Sevn Design $1,800 
Attendance	at	the	L’Oreal	Melbourne	Fashion	Festival	to	showcase	 
Sevn’s new season range. 

Su Design $1,800 
Participate	and	attend	L’Oreal	Melbourne	Fashion	Festival	to	showcase	 
Su winter range. 

DD	by	Megan	Salmon	Pty	Ltd.		 	 	 $1,800
 
Invitation	to	participate	in	the	L’Oreal	Melbourne	Fashion	Festival.
 

Merchant	Corporation	Pty	Ltd.		 	 	 $3,000
 
Official launch of our new store in New Zealand. 
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Appendix Three
 

Five case studies
 

1	 BACKGROUND	OF	LABEL	AND	TARGET	MARKET	 

2 DATA COLLECTED 

3		 ADDITIONAL	COMMENTS 

4		 OUTCOMES 

1	 BACKGROUND OF LABEL AND 
TARGET MARKET 

•	 Case	study	1	 
Background:	Fashion	retail	outlet,	now	developing	designer	fashion	 
wholesale	business.		Trading	for	2	years.	Men’s	and	women’s	wear. 

•	 Case	study	2		 
Background:	Emerging	menswear	label	established	in	2002. 

•	 Case	study	3 
Background:	Established	label,	3	x	women’s	wear	labels.	 

•	 Case	study	4	 	 
Background:	Emerging	label	established	less	than	12	months	ago.		 
Designers graduated from Central  TAFE in 2004. 

•	 Case	study	5	 	 
Background:	Men’s	street	wear	label	launched	3	years	ago. 
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2	 DATA COLLECTED 

1. Short and long term growth of the individual businesses of grants 
recipients in the areas of staffing [outworkers], revenue, output and 
business size. 

Case study 1 
•	 Increase	in	staff	–	from	0	to	2	casuals	to	run	shop	whilst		 	 

designer is away promoting business and selling range. 
•	 PR	agent	–	located	Eastern	States. 
•	 Agent	–	local. 
•	 Sample	manufacturer	–	from	0	–	1. 
•	 Sales	–	no	significant	increase	to	date.		Too	early	for		results		 	 
	 from	MAFW. 
•	 Retail	shop	–	local.		50%	increase	in	business. 

Case study 2 
•	 Twice	as	many	outworkers	for	sampling	and	manufacture. 
•	 40%	increase	in	stockists. 
•	 6	new	stockists	since	MAFW	S/S	May	05. 
•	 New	York	Fashion	week	–	sales	50%	more	than	total	 

Australian orders. 
•	 Business	growth	has	doubled. 

Case study 3 
•	 Increase	in	staff	2	new	staff.		5	to	7. 
•	 Extra	hours	for	existing	staff. 
•	 50%	growth	in	business	and	revenue	since	MAFW	 
	 spring/summer	2005. 
•	 Still	to	be	determined	as	flow	on	from	MAFW	is	still	continuing			 

(Designers website is creating interest internationally and orders 
are continuing to be placed). 
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Case study 4 
•	 Increase	in	staff	1	x	patternmaker,	1	x	grader,	1	x	house	model,		 

1 x manufacturer, 10 x samplers. 
•	 Revenue	–	too	early	to	assess. 
•	 Output	–	too	early	to	assess. 
•	 20%	increase	in	business. 

Case study 5 
•	 All	areas	have	doubled	in	size.	Staff,	revenue,	business	 

growth and output. 



2. Any increased capacity to be self-supporting as a designer? 

Case study 1 
•	 Some	increase	but	not	very	significant. 

Case study 2 
•	 No,	any	profit	is	invested	back	into	the	business. 

Case study 3 
•	 Is	self-supporting. 

Case study 4 
•	 Some	increase	30%.	Any	profit	is	invested	back	into	business.		 	

Individual personal earnings. from outside work, 80% is invested 
into the business. 

Case study 5 
•	 Is	self	supporting. 

 

3. Identification of new stockists or new retail relationships? 

Case study 1 
•	 Increase	stockists	from	1	to	5. 
•	 Increase	in	retail	relationships,	specifically	eastern	states. 

Case study 2 
•	 In	12	months,	stockists	in	New	Zealand,	Italy,	Riyahd,	London,		 	 

Edinburgh and the United States. 
•	 Forty	percent	increase	in	stockists. 

Case study 3 
•	 New	stockists,	5	international	and	7	national. 

Case study 4 
•	 Increase	of	50%. 
•	 Increase	in	relationships	with	stockists	80%. 

Case study 5 
•	 Increase	nationally	from	13	to	25	stockists	in	last	12	months. 
•	 Increase	internationally	from	0	to	3	in	last	12	months,	New		 	 
	 Zealand,	Malaysia	and	Romania. 
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Professional development opportunities in the area of: 
Design 

Case study 1 
•	 Encourages	design	development	recognising	a	need	to	create	a		 

catwalk look to maximise media exposure. 
•	 To	understand	and	work	towards	designing	for	a	target		 	 

market without compromising design ethic. 

Case study 2 
•	 Not	in	design. 
•	 To	be	more	confident	when	going	overseas,	that	international		 	 

fashion festivals are no better than what is produced in Australia. 

Case study 3 
•	 To	take	the	couture	range	into	an	international	market. 

Case study 4 
•	 To	be	more	aware	of	commercial	needs. 
•	 To	learn	and	extend	skills	for	patternmaking. 
•	 To	be	more	aware	of	design	trends. 
•	 To	be	more	aware	of	competition	in	the	industry. 
•	 To	increase	awareness	of	market	opportunities. 

Case study 5 
•	 To	develop	Case	study	5	as	a	competitive	label	for	Melbourne. 
•	 Recognised	that	Melbourne	was	a	major	focus	for	the	label. 
•	 To	become	aware	of	markets	and	how	to	infiltrate	them. 

Production 

Case study 1 
•	 To	be	more	professional	and	efficient. 
•	 Garment	costs	have	increased	due	to	increase	in	quality	 

of product. 
•	 Increase	cost	of	garments	to	achieve	better	quality	fabrics	and			 

finishes - clients happy to absorb increase for better product. 

Case study 2 
•	 Re-analysis	of	production	and	manufacturing	due	to	significant			 

increases in orders. 
•	 Beneficial	expansion	of	manufacturing	due	to	distributing	stock			 
	 for	both	Spring/Summer	and	Autumn/Winter	at	the	same	time,			 

overseas seasonal differences. 

Case study 3 
•	 Opened	up	opportunities	for	developmental	work	for			 	 

international market. 

Case study 4 
•	 To	learn	and	improve	with	every	new	range	development. 
•	 New	designs	create	new	production	issues	that	need	to	 

be resolved. 

Case study 5 
•	 Spend	more	time	developing	production	processes	in	order	to		 	 

create this competitive edge. 
•	 Adopt	different	methods	of	production	including	investigation	of		 

fabric wash and dye processes that are not available to Perth. 
•	 Employ	interstate	companies	(specifically	Melbourne)	to	carry		 	 

out these processes. 
•	 Investigate	more	competitive	manufacturing,	Melbourne	cheaper		 

than Perth. 
•	 Employ	Melbourne	manufacturers	to	produce	some	of	the	range. 
•	 Investigate	off	shore	manufacturers	for	future	business		 	 

of production. 
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Marketing 

Case study 1 
•	 100%	increase	in	interest	in	retail	store	since	more	label		 	 

exposure in media. 
•	 Clients	more	confident	in	product	with	increase	of	media		 	 

exposure. 

Case study 2 
•	 Made	an	impact	at	MAFW,	designers	underestimated	national		 	 
	 market	awareness	of	label	prior	to	going	to	MAFW. 

Case study 3 
•	 In	place,	but	developing	to	deal	with	increase	in	business. 

Case study 4 
•	 Experiencing	how	to	market	effectively	and	who	to	target. 
•	 Increase	in	client	and	stockist	database. 

Case study 5 
•	 Awareness	that	there	is	very	little	budget	despite	increase	in		 	 

business to allocate for marketing. 
•	 Devised	a	way	to	keep	in	contact	with	existing	stockists	and		 	 

more importantly prospective stockists by sending regular 
and out of season updates on the label, the result is that 
stockists are constantly reminded of Case study 5, the label 
remains fresh in their minds. 

Administration 

Case study 1 
•	 Increased	due	to	increase	in	production. 

Case study 2 
•	 Awareness	of	importance	in	being	more	efficient	with		 	 

administration, taken 6 months off to improve all aspects of 
the business, chosen not to do winter range to use this time to 

	 prepare	for	Spring/Summer	07/06. 

Case study 3 
•	 Insignificant	change,	already	efficiently	staffed. 

Case study 4 
•	 Improvements	ongoing	as	business	increases,	becoming	 

more efficient. 

Case study 5 
•	 Designer	has	kept	control	of	administration,	preferring	to		 	 

delegate other areas of business, administration directly relates 
back to growth of label and determines marketing choices. 

Management 

Case study 1 
•	 Nothing	significant. 

Case study 2 
•	 Nothing	significant. 

Case study 3 
•	 Nothing	significant. 

Case study 4 
•	 Structured	the	partnership	into	defined	responsibility	areas. 

Case study 5 
•	 Designer	maintains	control. 
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Increase	in	media	presence	for	your	organisations 

Case study 1 
•	 Local	70%	since	S/S	05/06. 

Case study 2 
•	 Not	necessarily	more	press	but	better	calibre	of	press	e.g.		 	 
	 before	street	press	now	Harpers	Bazaar. 

Case study 3 
•	 Three	times	more	press	nationally. 
•	 Five	times	more	press	internationally. 

Case study 4 
•	 Too	early	to	say	for	MAFW	A/W	Oct	05. 
•	 Mercedes	Start-Up	program	prior	to	going	to	MAFW	A/W	Oct	05		

created increase in media locally and nationally. 

Case study 5 
•	 30%	more	press	after	MAFW	A/W	Oct	05. 

 

Level	of	local,	interstate	and	international;	awareness	of	WA	 
Designer	Fashion	and	the	level	of	promotional	activity 

•	 All	said	awareness	of	Western	Australian	Designer	Fashion		 	 
Industry nationally has increased and is very positive. 

•	 Specifically	Melbourne	(Case	study	5). 
•	 Increase	in	presence	at	national	fashion	weeks	(Case	study	3). 
•	 The	New	York	Fashion	Week	‘La	Mode’	–	international	group		 	 

show, the only Australians showing were Western Australian 
(Case study 2). 

•	 More	confidence	in	WA	product	since	funding	grants	program,			 
Government behind the industry, Government must have 
confidence in Designer Fashion industry to have created funding 
program (Case study 1). 

Growth	of	infrastructure	within	the	WADFI 

•	 Need	for	specialists,	beading,	working	with	intricate	fabrics,		 	 
dealing with non-standard patterns. 

•	 Decrease	in	magazines	locally	as	Curve	Magazine	no	longer	 
in production. 

•	 No	growth	in	manufacturing	companies	(all	designers). 
•	 Manufacturing	very	competitive	(OFS). 
•	 Small	pool	of	manufacturers	servicing	an	increasing	number	of			 

designers and an increase in orders (OFS). 
•	 Insufficient	services	e.g.	dye	and	laundry	houses	forcing		 	 

designers to look elsewhere – Eastern States and off shore 
(Case study 5). 

•	 Not	enough	growth	in	manufacturing	to	keep	up	with	demand		 	 
(all designers). 

•	 Lack	of	manufacturing	infrastructure	in	Western	Australia	could		 
become a problem (all designers). 

•	 Larger	design	houses	(Pierucci,	Costarella)	keep	manufacturers		 
afloat but create high prices. 

•	 Due	to	demands	being	high,	prices	are	not	competitive,	Eastern		 
States manufacture is cheaper, mans jacket costs $30 less to 

	 produce	in	Melbourne	(Case	study	5). 
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3 	 Additional Comments 

Positives comments that Grants Funding program is perceived to 
have created: 
•	 Credibility; 
•	 Confidence; 
•	 New	skills; 
•	 Awareness	of	market	requirements; 
•	 New	contacts	and	new	relationships; 
•	 Promotion; 
•	 Reduces	isolation	issues;	and 
•	 Created	a	communication	and	network	within	the	industry. 

Being	funded	for	travel	to	fashion	festivals	enables	designers	to: 
•	 Afford	better	PR; 
•	 Afford	better	quality	samples; 
•	 Reduced	personal	stress; 
•	 Money	funded	has	sustained	business	as	fashion	weeks	are		 	 

extremely expensive but necessary; 
•	 Make	contact	with	other	designers	nationally;	and 
•	 Make	contact	with	PR	and	wholesale	agents	as	well	as	all		 	 

important stockists. 

4	 Outcomes 

•	 Significant	growth	in	businesses	over	the	last	12	months,	with		 	 
employment opportunities within the designer fashion industry 
being a major factor. This is a positive development in the 
commercial potential of the Designer Fashion Industry. 

•	 The	Designer	Fashion	funding	program	has	enabled	Western		 	 
	 Australian	designers	to	participate	in	Mercedes	Australian		 	 
	 Fashion	Week	in	Sydney	and	in	Melbourne.		The	high	cost	of		 	 

this exercise due to the isolated nature of our State 
has always been a prohibitive factor. 

•	 It	is	evident	that	the	opportunity	for	Western	Australian		 	 
Designers to be present at national fashion festivals and trade 
events has directly increased sales nationally and internationally. 
This a major contributing factor to the further development of 
potential markets for the industry. 

•	 The	increase	in	international	sales	directly	due	to	Western		 	 
Australian Designers being present at national fashion festivals 
has resulted in Western Australian designer fashion being sold in 
Europe, UK and Asia. This expansion continues to have a flow 
on effect with increased international awareness of our designer 
fashion industry. 

•	 For	emerging	Western	Australian	fashion	designers,	the		 	 
experience of promoting their label to a national market 
has created important business development opportunities 
in design, marketing and production skills. This vital knowledge 
has enabled them to improve their business performance to 
compete more successfully in a national market. 

•	 Media	exposure	for	the	Western	Australian	Designer	Fashion		 	 
Industry has significantly increased (tripled) since the 
introduction of the Designer Fashion Grants program. With the 
international market now being infiltrated there has also been 
a marked increase in media presence. 
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Appendix Four
 

Designer Fashion Peer Panel 

Invitations	for	Peer	Panel	Membership	were	widely	advertised	in	 
metropolitan, regional, suburban and ethnic newspapers, and street 
press.		Both	Western	Australian	fashion	industry	bodies,	the	TCF	WA	and	
the WAFIA, were asked to circulate the advertisements through their 
networks. 

A total of 24 Designer Fashion Peer Panel members were appointed 
for the period to 31 August 2006, the duration of the Designer 
Fashion Grants Program.  During the period, 21 were invited to 
consider applications for funding. The selected panellists were able to 
demonstrate specialist expertise in the area of designer fashion and an 
informed opinion of designer fashion industry and community needs. 

The DCA was mindful of a number of imperatives, including the need to 
have: 

(1) 	 A reasonable gender balance; 

(2) 	 Representation of expertise and knowledge of different aspects 
of the Designer Fashion industry, from design and marketing to 
wholesale and retail; 

(3) 	 Representation of Western Australian TAFE Colleges and 
Universities with Fashion and Textile design courses; 

(4) 	 Representation of Western Australian Fashion Industry 
Association (WAFIA) and Textile Clothing and Footwear Resource 
Centre (TCF WA), peak bodies within the designer fashion 
industry; and 

(5) 	 Continuation of membership from the State Government’s 
Fashion Taskforce, to ensure ‘corporate memory’. 

 

Due to the probability of high instances of conflict of interest among 
panellists, and panellists not always being available due to the intensive 
travel requirements, DCA appointed a relatively large Designer Fashion 
Peer Panel Pool of 24 members. Further DCA measures to manage 
conflict of interest issues were: 

(1) 	 Any panellist applying for funding would automatically be 
ineligible to sit for that round. 

(2) 	 To ensure that all conflicts of interest were eliminated prior 
to each panel selection, the final applications were examined 
carefully for any actual or apparent conflict of interest and Panel 
members for each sitting are selected accordingly. 

(3) 	 Any panel member closely associated with an application to any 
given funding round was ineligible to sit for that round. 

(4) 	 Prior to an assessment round, each panellist was asked to sign 
a declaration in regard to confidentiality and conflict of interest. 

(5) 	 Panellists were required to undergo an ‘Induction Process’. 
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Profiles of Designer Fashion Panallists 

Fashion Designers 

Sheree	Dornan 
Sheree has worked and studied in many areas of art and design, often 
concurrently as a lecturer in architectural design and illustration, a 
contract residential designer, an architectural illustrator and painter 
exhibiting in three solo exhibitions.  Her true passion is working in 
fashion and textiles, an area in which she has been devoting her time 
to on a professional basis since 2000, designing and selling textile print 
designs for the Australian and United States markets, designing and 
constructing one off garments and accessories.  Since then she started 
wholesaling a fashion label, Love, in Tokyo, nationally and internationally, 
and has opened a fashion retail store in High Street, Fremantle. The 
store also stocks other Western Australian based designers. 

Sophie	Kyron 
Sophie Kyron has always been passionate about creating jewellery. 
Driven by a philosophy that jewellery can ‘lift a mood’ or ‘pull a look 
together’, her designs aim at transforming simple garments through 
the use of her timeless and dramatic accessories.  Sophie’s pieces are 
stocked in over 60 stores and boutiques across Australia, such as David 
Jones	and	Belinda	and	internationally	in	stores	such	as	Coco	Ribbon	 
in London.  Sophie Kyron Jewellery is regularly featured in magazines 
such	as	Harpers	Bazaar,	In	Style	and	Vogue.	Celebrities	including	Kylie	 
Minogue,	Sara	O’Hare,	Toni	Collette,	Cate	Blanchett,	Naomi	Watts,	Sarah	 
Wynter and Jacquetta Wheeler are fans, and have worn Sophie Kyron 
Jewellery. 

Lucas	Bowers	 
Lucas	Bowers,	Bachelor	of	Arts	(Fine	Art),	is	an	artist	and	designer	 
who	runs	graphic	design	firm	Madness	Media,	which	counts	many	 
local theatre companies, fashion labels and bands amongst its clients. 
Lucas	was	coordinator	of	Dance	with	Madness,	a	youth	arts	collective	 
responsible for an extensive festival program of dance, theatre, music 
and visual art exhibitions.  Lucas has held a number of solo and group 
exhibitions in Perth and is a director of progressive men’s fashion label 
ericaamerica where he is responsible for sponsorship, and design and 
implementation of publicity and marketing strategies. 

Rebecca	Paterson 
Rebecca has a background in visual arts, painting and textiles and has 
an academic background of lecturing within these areas for a period of 
ten years.  Her works are collected by the National Gallery of Victoria, 
the	Power	House	Museum	and	the	Tamworth	Gallery	in	NSW.		She	has	 
exhibited nationally and internationally, including at the Victoria and 
Albert	Museum	in	London,	and	recently	at	Culture	2004	at	the	National	 
Gallery of Victoria as one of only three Australian fashion designers 
chosen to be represented within this exhibition. 

Five	years	ago	Rebecca	started	her	label	Breathless,	which	is	innovative,	 
wearable couture inspired by the ancient textile processes from Japan 
and India followed by labels Selfh and Portia, two diffusion lines. 

Breathless	and	her	other	labels	are	represented	in	18	stores	and	in	25	 
stores internationally including in Dubai, the United Kingdom, France, 
Germany and the United States of America. 
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Silvana Cristillo 
As a partner in the design duo SU, Silvana has over a decade of 
experience in the fashion industry. The label has become a favourite 
with Australian stylists, international models and infamous musicians, 
including	Debbie	Harry	from	Blondie,	and	Hole.		Renowned	for	it’s	 
unique styling influenced by the aesthetics of the fifties and sixties, 
SU has experienced wholesale success and sells to 25 fashion stores 
nationally and has recently expanded into the international marketplace, 
supplying Astrid in Washington DC and Antipodian in Singapore. 

Silvia Car 
Silvia Car is one of Western Australia’s leading fashion designers. The 
label Silvia Car was launched in 1987 and is now stocked in stores 
both	nationally	and	internationally	such	as	in	Manhattan’s	fashionable	 
eastside	department	store	Bloomingdales.		The	label	has	become	a	 
favourite with the celebrity set, and is worn by the likes of Jennifer 
Lopez,	Elle	Macpherson	and	Marcia	Hines.		Silvia	Car	has	made	 
significant contributions to the Western Australian fashion industry by 
accompanying the Western Australian Government on several trade 
missions	within	Asia,	Italy	and	Britain.		She	is	also	an	Industry	lecturer	 
at Curtin University of Technology, was a nominated member of West 
Australian Fashion Industry Association and sat on the Fashion Task 
Force committee. 

Ray Costarella 
In 2004, fashion designer Ray Costarella celebrated 21 years in the 
fashion business and was awarded Western Australian Designer of the 
Year.  Driven by his enthusiasm for design, strong aesthetics and love 
of exquisite fabrics he wholesales his labels Aurelio Costarella and 
Whitewheel	to	35	stores	across	Australia,	Husk	(Melbourne),	Orson	&	 
Blake	(Sydney),	and	prominent	fashion	retailers	internationally,	Astrid	 
(Washington DC).  His mission is to create a quality product punctuated 
with his signature handwriting, that is modern and cutting edge, yet 
outlasts a single season.  He has recently started a couture label on 
which he collaborates with emerging and established textile artists to 
create one off and limited edition pieces. 

Textile Design/Visual Arts 

Pearl	Rasmussen	 
Pearl	Rasmussen	completed	her	BA	Fine	Art	with	honours	at	Curtin	 
University in 1998.  Since graduation, Rasmussen has been employed 
as a sessional academic, worked in collaboration with fashion designer 
Ray Costarella, and participated in a number of group exhibitions. 
These	include	Talente,	Frission,	Tamworth	Textiles	Biennial,	Mine	Own	 
Executioner and both Spooked projects.  In 2002 she was awarded a 
Young People and the Arts Creative Development Fellowship from DCA, 
which allowed for six months research and a two-month residency at 
PICA.  In 2004 Pearl presented her first solo exhibition at Form Gallery, 
Perth, and Object Galleries in Sydney. 
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Fashion Retailers 

Wendy	Marshall 
Wendy	Marshall,	a	former	international	model,	established	the	fashion	 
store Elle in Nedlands in 1969.  From the outset, Wendy’s vision has 
seen Elle succeed in being the first to bring top international labels to 
the	Southern	Hemisphere.		Wendy	Marshall	has	also	been	somewhat	 
of a fashion godmother to Western Australian designers, supporting 
them	at	home	as	well	as	promoting	them	overseas.		Marshall	was	the	 
first	to	recognise	the	design	skills	of	Michelle	Jank	and	Anthony	Kendal.		 
Elle offers such services as personalised styling and wardrobe editing. 
Wendy’s innate style and contribution to the Australian fashion industry 
has been recognised with her induction into the Western Australian 
Fashion Hall of Fame. 

Wayne	Teo 
Wayne Teo is a Director of the Colonnade in Subiaco, a shopping centre 
with a focus on quality Western Australian, Australian and European 
fashion labels. The Colonnade also hosts Studio 388, a consignment 
area for emerging Western Australian designers since 1997 and set up 
Merge,	a	retail	incubator	for	seven	Bentley	TAFE	Fashion	and	Textiles	 
graduates in 2001, who now own and operate the business. 

Over the years Wayne Teo and the Colonnade have made substantial 
contributions to the Western Australian fashion industry.  Some 
initiatives include part sponsorship for Western Australian designers 
to partake in the Source and for a Western Australian designer to 
showcase	at	Mercedes	Australian	Fashion	Week	(MAFW)	in	a	group	 
collection or independent show. Wayne Teo continually offers public 
relations, marketing and business services to young Western Australian 
designers.  He has hosted successful ‘Preview to the Press’ evenings 
at the Colonnade for all Western Australian designers heading to 
MAFW	in	2003,	2004	and	2005.		Locally,	the	Colonnade	has	instigated	 
and become a major sponsor of the Perth Fashion Festival Western 
Australian Designer of the Year Award since 2002. 

Maria	Short 
Based	in	Perth,	Maria	operates	the	‘m	o	r	e	!’	group,	four	eclectic	 
fashion stores stocking labels sourced from the most original and 
creative designers in Australia, New Zealand, Europe, Japan and New 
York.		Maria	has	spent	her	career	in	fashion	covering	all	facets	of	the	 
business including production, wholesale and retail. With her partner 
Jim, she operates Short + Short, a fashion and life style agency which 
wholesales leading Australian and imported fashion and accessory 
labels to Western Australian retailers.  She is on the National selection 
board	of	Mercedes	Australian	Fashion	Week	and	on	the	inaugural	Perth	 
Fashion	Festival	Board. 

Leith	Groves 
Leith is an experienced buyer of women’s and men’s designer fashion. 
She founded fashion retail store Varga Girls in King Street, Perth, in 
1994, when she found there to be a gap in the Western Australian 
market for original and distinctive fashion garments. Varga Girls has 
always been very supportive of Western Australian fashion designers 
and currently stocks 10 local fashion and accessory labels.  Leith also 
designs and coordinates production for Varga Girls in-house brand 
Astrid and Cyril, a range of basics to complement other ranges in store. 
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Fashion Marketing and Wholesale Agents 

Paul	O’Connor 
For Paul O’Connor the last 12 years have been intersected with many 
creative paths- textile artist, creator of public art, art director, stylist, 
lecturer	and	fashion/arts	editor.		Paul	has	been	the	recipient	of	many	 
awards including the Young Australian of the Year Award (Western 
Australian Arts 1995) and the Australia Council, Tokyo Residence, 2000. 
In October 2002, Paul established POP with Emma Phillips.  POP is a 
Western Australian based fashion agency that integrates wholesaling 
and promotion.  POP’s duties include attending all Australian major 
fashion	festivals	and	weeks,	liaising	with	all	national	media/editors/ 
stylists (creating a one-stop communication outlet on the west coast) 
and wholesaling of designs throughout Australasia. 

Margaret	Farrell 
Margaret	Farrell	is	Managing	Director	of	Sukimoo,	a	Western	Australian	 
fashion agent selling Australian design to the Northern Hemisphere. 
Margaret	founded	the	company	when	she	migrated	to	Perth	from	 
Ireland and discovered the richness, diversity and chique of Australian 
fashion.  She realised a lot of this was unseen and unknown in Europe 
and a business idea was germinated; she made it Sukimoo’s mission to 
introduce cutting edge Southern Hemisphere designers to the Northern 
Hemisphere.  Sukimoo has so far introduced nearly 40 Australian 
designers, of which approximately half are from Western Australia, 
to	very	receptive	buyers	in	Europe.		Margaret	has	extensive	banking	 
and fashion experience and this, coupled with her large network of 
European retailers, means that more and more European consumers are 
discovering the uniqueness of Australian women’s designer fashion and 
accessories. 

Robyn	Barnden 
Robyn has actively participated in the fashion public relations and 
fashion events industry for over 10 years.  In 2003, she started her PR 
company Fashionist, working with high profile clients such as Kailis 
Australian	Pearls,	Pacific	Brands	and	international	label,	Vilebrequin.		 
Previously	working	with	CMS	Events	and	Publishing,	and	Gloss	Group	 
Events (Perth Fashion Festival) as Events, Promotions and Sponsorship 
Manager,	and	with	a	background	in	radio	and	print	advertising,	 
Robyn specialises in the structural and operational facets of events 
management, product launches, sponsorship and publicity.  Her new 
business Fashionist looks after the publicity of Western Australian and 
Australian	labels	such	as	Merge,	Vicious	Threads,	ae’lkemi,	and	Lushlife	 
Resort wear. 

Fashion Events Production 

Aly	May 
Aly	May	has	been	involved	in	the	Western	Australian	Fashion	Industry	 
for over 20 years. She is a committee member of Style Aid, an annual 
fashion event and fundraiser for the Aids Council and played an integral 
role in developing this event to its current status. The event showcases 
Western Australian designers and encourages emerging designers to 
participate. 

Aly has lectured and mentored the fashion diploma students for the past 
eight years and coordinates the end of year graduation show.  She stays 
in close contact with many of the graduates advising, encouraging and 
mentoring them in their chosen careers. 
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Business 

Stephen	Culley 
Stephen Culley founded Desert Designs in 1985 to promote the artwork 
of Indigenous artist Jimmy Pike.  Desert Designs was awarded the 
prestigious Australian Fashion Industry Award (FIA) for best new talent in 
1989.  He has been the driving force behind the Desert Designs brand, 
spending time overseas developing contacts with licensees, retailers, 
manufacturers, agents, importers and distributors and introducing and 
negotiating license agreements.  In 2003 he formed a partnership with 
Megan	Salmon	and	started	the	fashion	label	DD	by	Megan	Salmon.		 
Their	company	DD	by	Megan	Salmon	Pty	Ltd	now	produces	four	labels:	 
DD	by	Megan	Salmon;	‘Fly	me	to	the	moon’,	an	art	based	tee	shirt	label;	 
‘passionfish’, a larger sizes label and a diffusion label called ‘i’. 

David	Nisson 
David owned and managed a successful swimwear manufacturing 
company, SUNSKINS AUSTRALIA, for six years, which produced fashion 
labels for children and adults. The company sold to 170 customers, 
including to David Jones for four years, and provided consultancy and 
manufacturing services to Western Australian designers that were 
stocked in New York and London. 

Other	successes	include	Winner	-	Mybusiness	Magazine:	Best	Micro	 
Business	in	Australia	2001,	and	finalist	and	runner-up	Western	 
Australian Fashion Design Awards in the Children’s Wear Category. 
The company was sold in 2002.  David has post-graduate business 
qualifications, and over 16 years experience in senior management 
positions in private and not-for-profit companies. 

Fashion Lecturers 

Susan Hamilton 
Susan has a thirty-year involvement with fashion.  She was educated 
in	the	United	Kingdom,	France	and	Australia	and	holds	BA	degrees	in	 
Fashion and Education, with postgraduate degrees in Design with a 
Fashion	major	and	is	completing	a	Masters	degree	in	Design	at	Curtin	 
University.  She worked in the fashion industry as a designer and 
patternmaker in up-market women’s wear and contemporary, young 
women’s wear and has lectured in Fashion and Textiles in tertiary 
education	in	Brisbane,	Canberra	and	Perth.		Currently	she	lectures	 
fulltime at Central TAFE in studio practice, patternmaking, design 
drawing, with history and theory of dress as her specialty area. 

Susan remains involved with industry by engaging in industry-linked 
projects at college and participating in industry related associations 
such as Western Australian Fashion Industry Association and Textile 
Clothing and Footwear Association of WA.  She occasionally writes 
articles for art and fashion related journals, participates in fashion 
issues interviews on radio and gives public lectures at the Art Gallery of 
Western Australia. 

Adele Staveley 
Adele Staveley has extensive international experience within the fashion 
industry.  Developing and promoting Western Australian talent with a 
unique, professional approach is critical to all aspects of her work. 
She lectures in design and product development at the Western 
Australian	Institute	of	Fashion	and	Textiles	Swan	TAFE	Bentley	campus. 

Anne	Farren 
Anne is currently a lecturer in Fashion Design and course coordinator 
for Fashion and Textile Design at Curtin University of Technology.  Since 
the establishment of her studio in 1985, she has been actively involved 
in her practice incorporating textiles, art, design and fashion. Anne is 
committed to the development of promotional opportunities for both 
fashion and textile design in Western Australia and has been involved in 
the running of events such as the series of Urban Heat Fashion Shows 
(1996-8).  She has also provided support for both fashion and textiles 
as a committee member for organisations such as Western Australian 
Fibre and Textile Association and Textile Clothing and Footwear 
Association of WA. 
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Pamela	Gaunt 
Pamela Gaunt is a practising artist and lecturer and Unit Coordinator of 
the Fashion and Textile Design course in the Department of Art, Faculty 
of	Built	Environment,	Art	and	Design,	Curtin	University	of	Technology.		 
She	is	currently	completing	a	Masters	by	Research	Degree	at	the	 
School	of	Art	History/Theory,	College	of	Fine	Art,	and	University	of	New	 
South Wales.  Gaunt’s exhibition record is extensive, comprising eight 
solo exhibitions and numerous international group exhibitions.  In the 
past eight years her work has focused on different approaches to 
the incorporation of the decoration in relation to architectural space. 
In 1997 she published her first monograph with the assistance of 
an Australia Council grant and the second monograph is currently 
in progress.  She has received several significant grants, including 
an	Australia	Council	Studio	Residency	in	Milan	in	1997	and	a	DCA	 
Fellowship in 2001. 

Industry Associations 

Textile	Clothing	and	Footwear	Western	Australia	(TCF	WA)-	 
Carol	Hanlon	(Manager	TCF	WA) 
Carol Hanlon has over 35 years ‘hands on’ experience in the Australian 
Fashion Industry, including 20 years of operating her own fashion 
design and manufacturing business in Victoria which supplied retailers 
across Australia and overseas.  Carol established the Textile Clothing 
Footwear Resource Centre of WA (TCF WA) in 1998, a small business 
support facility for fashion, textile and footwear designers in Western 
Australia. 

TCF WA provides promotional opportunities for emerging and 
established designers to access national and international trade 
exhibitions. The organisation also provides training in business skills 
development and marketing. A new initiative is the designedge retail 
incubator	in	Belmont	Forum,	in	which	emerging	and	established	 
Western Australian designers can showcase their collections. 

Carol is also a qualified business counsellor and business facilitator and 
was	also	the	Founding	Manager	of	Belmont	Business	Enterprise	Centre	 
Inc.	(BEC)	in	1994	and	was	announced	the	National	BEC	Manager	of	 
Australia in 2004. 

Western	Australian	Fashion	Industry	Association	(WAFIA) 
Roberto	Pierucci	(Chair	of	WA	FIA	committee) 
Roberto	Pierucci	is	Managing	Director	of	Merchant	Corporation	Pty	Ltd,	 
a company which has been actively involved in the fashion industry for 
over 20 years. Pierucci stores, which stock the Pierucci label designed 
and	manufactured	in	Perth,	are	located	in	Sydney,	Melbourne,	Brisbane,	 
Adelaide	and	Perth.		Most	of	the	fabrics	used	by	Pierucci	are	imported	 
direct from Italian textile producers. The company also is responsible 
for the design and manufacture in Perth of a number of contemporary 
fashion labels, which are sold nationally through department stores. 
It also operates Texgrade, a computer marker, grading and labelling 
service to the local fashion industry. 
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Appendix Five
 

Advice for Applicants 

The Panel noted the overall quality of applications has improved 
over the course of the two-year Program. 

The Panel requested that all applications be submitted on an 
ArtsWA application form and on the ArtsWA budget template. 
The Panel noted its support for regional initiatives and welcomes 
applications in this area. 

The Panel provided the following advice to applicants: 
•	 Include	a	track	record	of	your	business	(sales	figures	or		 	 

data relating to stockists) to demonstrate the commercial 
merit and marketability of your product. 

•	 If	an	application	builds	on	previous	ArtsWA	funding,	your		 	 
application must demonstrate previous outcomes of 
ArtsWA funding as well as how this new project will build 
on previous success. 

•	 If	funding	is	requested	for	a	project	similar	to	one		 	 
undertaken in the past, you should demonstrate the 
outcomes of the previous project. 

•	 Discuss	the	strategic	importance	of	the	timing	of	your		 	 
project. In other words: ‘why now?’ 

•	 Include	quality	visual	support	material	to	demonstrate	the			 
creative aspect of your project. Include detailed images 
that give a sense of the quality of the garments and 
extent of your range. Where possible, include professional 
support material such as look books, catalogues and other 
publicity and sales materials. 

•	 Make	sure	all	support	material	(letters	of	support,	press		 	 
clippings, look books, catalogues) is current. 

•	 Ensure	you	include	letters	of	intent/confirmation	from	all		 	 
participants in the activity. 

•	 Include	information	and	biographies	about	other	key		 	 
personnel named in the application (e.g. photographer, 
website designer, agent). 

•	 Address	why	each	company/person	is	the	appropriate		 	 
choice to participate in the project and discuss their 
professional history. Where possible include samples of 
past projects they have undertaken. 

•	 Be	clear	in	the	application	about	which	aspects	of	the		 	 
activity require ArtsWA funding. 

•	 Ensure	that	the	budget	is	both	realistic	and	accurate.	 
•	 Check	that	all	aspects	fit	within	requested	amount	and	are		 

eligible and include quotes where possible. 
•	 If	an	increase	in	sales	is	projected	you	should	discuss		 	 

your ability to supply in order to demonstrate your capacity 
to undertake the project. 

•	 Provide	a	precise	outline	of	schedule/itinerary	of	the		 	 
activity. Include all preparation and follow up to 
demonstrate your ability to manage the project. 

•	 Where	possible	include	a	marketing	plan	as	support		 	 
material and description of how project fits into your 
overall planning if you are applying in the 
marketing category. 

•	 Make	sure	all	support	material	(press	clippings,	look		 	 
books, catalogues, letters) is current. 

•	 You	should	always	include	a	profile/bio	and	never	assume		 
that the Panel knows your work. 

The Panel provided the following advice to applicants 
applying for website projects. 
•	 You	should	include	a	precise	description	of	the	website		 	 

you are proposing to develop, in order for the Panel to 
assess the artistic nature of the website. 

•	 You	should	include	a	description	of	the	functionality	of	your		 
website including your strategies to increase the ranking of 
your website on search engines. 

•	 You	should	include	a	description	of	how	you	will	monitor		 	 
the website, including usage statistics your web hosting 
service will be able to provide. 

•	 Include	a	breakdown	of	the	design	fee	in	your	budget. 
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